
START BRAINSTORMING...
SPA

2. VALUES: Circle which values you or your community  cares about.

FAMILY 

CULTURE 

CREATIVITY 

CONNECTIVITY 

GENEROISTY 

DIVERSITY 

EDUCATION 

FUN 

RECREATION 

TRADITION

HEALTH 

SAFETY 

EQUALITY 

INCLUSION 

INDEPENDENCE

3. CHOOSE A QUESTION TO TACKLE:
How might we encourage more people to connect in 
their neighbourhoods? 
 
How might we encourage people to exercise their 
creativity? 
 
How might we increase access to healthy food? 
 
How might we adapt our public spaces to promote 
physical and mental well-being? 
 
How might we encourage people to spend more time 
outside in nature? 
 
How might we use new technologies to make our parks 
more accessible and inclusive? 
 
How might we support people that are new to our 
community?

1. START HERE
We all have the power to design. Everywhere you look there are opportunities to make change by engaging with your community.  Get in 
touch with what and your community care about, collaborate with others, ask big questions, and explore new ideas through the design 
process.  No matter who you are or where you live, together we can be change makers and Make Good in the Neighbourhood.™

4. DESIGN TACTICS
Fresh ideas can come from combining two unexpected design tactics.   
Select 2 tactics to spark interesting ideas and explore where they take you.

How might we improve access to safe and affordable 
housing? 
 
How might we increase access to creativity-based 
recreation opportunities? 
 
How might we encourage more people to practice 
self-care? 
 
How might we improve public engagement strategies 
to be more inclusive? 
 
How might we encourage citizens to share their skills 
and resources with each other? 
 
How might we adapt the design of our 
neighbourhoods to promote connectivity? 
 
How might we make our neighbourhoods more 
vibrant and fun?

WRITE YOUR OWN QUESTION:

MORE SPACE FOR IDEAS >



MAKE YOUR IDEAS VISUAL & GO FOR QUANTITY! QUESTIONS & PROMPTS TO REFINE YOUR IDEAS:
HOW DOES YOUR DESIGN REFLECT YOUR VALUES? 
 
IS YOUR DESIGN A PRODUCT, SERVICE, EXPERIENCE OR 
ENVIRONMENT? 
 
WHO IS THE DESIGN FOR?  
What demographic of people will interact with your design? Describe your ideal 
user? 
 
WHO NEEDS TO BE CONSULTED TO HELP MAKE SURE DESIGN 
MEETS THE NEEDS AND DESIRES OF THE COMMUNITY? 
 
WHAT RESOURCES WILL YOUR DESIGN REQUIRE TO MAKE IN REAL-
LIFE? ie. Materials, space, money, consultants, experts, volunteers, etc. 
 
HOW WILL YOU KNOW IF YOUR DESIGN IS SUCCESSFUL?  
Think about the outcome you want people to have after interacting with your 
design.  How you want people to feel?   What do you want them to think?   What 
do you want them to do afterwards? 
 
WHAT MAKES YOUR DESIGN UNIQUE & INNOVATIVE?  
How is your design different and/or better than what exists now?

MAP THE JOURNEY 
Break your idea down into ESSENTIAL moments of the experience 
of people interacting with your design. 

A journey map allows you to identify and design for key moments in the experience of the person or 
people you’re designing for. This simple exercise will help you think through the essential steps in a 
service or interaction with a product or an environment. 

FOR EXAMPLE 
You might break your user's journey 
down into 3-5 simple steps:

Find Out

How do people find out 
about your design?

Join 
Sign-Up 

Buy

What is the experience of 
making the decision to 
join or sign-up or buy?

First Use

What's one valuable key 
moment of using your 

design for the first time?

Use Again

What's a key moment 
when a user returns 

again?

Share

How can they share 
satisfaction with your 
design with others?


